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Welcome to "Digital Age Mindset: Cultivating Positivity and Growth," an innovative program designed to 
blend personal development with an astute understanding of the digital era. In a world where technology 
and digital platforms are evolving at an unprecedented pace, this program is your guide to not just surviving 
but thriving.  
You'll embark on a journey to deepen your digital literacy, harness the power of a growth mindset, and 
cultivate a positive presence in the digital realm. From understanding the nuances of digital ethics to 
mastering the art of mindful technology use, each module is tailored to enhance your personal and 
professional growth. You'll learn to adapt to digital transformations, manage digital stress, and foster 
innovation and creativity. This program is more than just a learning experience;  
it's an essential toolkit for anyone looking to navigate the complexities of our digital world with confidence, 
resilience, and a forward-thinking mindset. Join us to reshape your approach to the digital age, turning 
challenges into opportunities for growth and positive impact. 

 
LEARNING OUTCOMES Upon completion of this program, participants will be able to: 

 

 Gain a comprehensive understanding of the digital landscape, including 
social media, digital communication platforms, and the impact of 
technology on daily life. 

 Apply the principles of a growth mindset in the context of digital 
transformation, demonstrating the ability to develop skills and intelligence 
through effort and perseverance. 

 Develop strategies to maintain positivity and mental well-being in an 
environment dominated by digital interactions and social media. 

 Acquire the skills to stay adaptable and resilient in the face of rapid 
technological changes and digital advancements. 

 Cultivate a mindful and intentional approach to using digital tools, 
enhancing their productivity, creativity, and personal growth. 

 Gain insight into the ethical considerations and responsibilities associated 
with digital technology use, including privacy issues, managing 
misinformation, and digital footprint. 

 Equip learners with the skills to lead effectively in a digital-centric 
environment, including managing virtual teams and mastering digital 
communication techniques. 

 Build and manage a positive personal brand online and understand the 
impact of their digital presence on personal and professional opportunities. 

 Develop techniques for managing stress in a hyper-connected world and 
learn the benefits of digital detoxes and balancing online and offline life. 

 Encourage innovative thinking and creativity in solving problems and 
approaching challenges in the digital age. 

 

PROGRAM OVERVIEW 

 



 

METHODOLOGY This is an experiential-based interactive course. Experiment, Discover and 
Learn. 
Participants will contribute proactively to accelerating their own learning 
through meticulously designed activities through: 

 Short Lectures & Interactive Role-plays: Conversation Analytic and 
Forum Play Methods  

 Individual Reflections for Deeper Learning and Focused Action 

 Group Activities and Peer Feedback for enhancing Collaborative Learning 
in a ‘Community of Inquiry’. 

 Facilitation for Group Dynamics 

 Analytical Discussions for deepening Critical & Innovative Thinking 

 Audio Video Presentations for Visual & Kinesthetic Learners 

 Virtual Platforms: MIM-LMS, Google Classroom and Zoom 
 

WHO SHOULD ATTEND  First Level Manager 

 Executive/Supervisory 
 
 
 

 

 

May Ann Chew 
 

She has a unique mix of corporate and training experience having worked in finance, marketing and 
advertising for over 20 years. She started her career with Dentsu, Young & Rubicam; an international 
advertising agency as an account executive and two years later, was promoted to account manager. She 
managed corporate accounts such as Shell Malaysia, UMW Toyota and Sogo Department Store. After 
mastering how advertising campaigns are conceptualized and implemented, she sought to broaden her 
scope to product research, brand development and marketing.  
 
 
 

 

Module 1 
Digital Literacy and Awareness 

 Understanding the digital landscape, including 
social media, digital communication, and the 
impact of technology on daily life. 

 
Module 2  
Positive Psychology in the Digital World 

 Exploring how to maintain positivity and mental 
well-being in an era dominated by digital 
interactions and social media. 

 
Module 3   
Growth Mindset Principles 

 Learning about the growth mindset philosophy, 
which emphasizes the potential to develop 
skills and intelligence through effort and 
perseverance, especially in the context of the 
rapidly evolving digital world. 

 
 
 

Module 4  
Adapting to Digital Transformation 

 Strategies for staying adaptable and resilient in the 
face of constant technological changes and digital 
advancements 
 
Module 5   
Mindful Use of Technology 

 Promoting mindful and intentional use of digital 
tools to enhance productivity, creativity, and 
personal growth. 

 
Module 6  
Digital Ethics and Responsibility  

 Understanding the ethical considerations and 
responsibilities that come with using digital 
technologies, including privacy, misinformation, and 
digital footprint management. 

 
 

 

 

FACILITATOR 

PROGRAM CONTENT 



 

Module 7  
Leadership in the Digital Age 

 Exploring how to lead effectively in a digital-
centric environment, including virtual team 
management and digital communication skills. 

 
Module 8  
Personal Branding and Digital Identity 

 Building and managing a personal brand 
online, understanding the impact of one's 
digital presence on personal and professional 
opportunities 

Module 9  
Stress Management and Digital Detox 

 Techniques for managing stress in a hyper-
connected world, including the benefits of digital 
detoxes and balancing online and offline life. 

 

Module 10  

Innovation and Creative Thinking 

 Encouraging innovative thinking and creativity in 

solving problems and approaching challenges in the 

digital age 

 
 

 

 

Day 1 

9:00am   -  10:30am : Module 1 & 2 
10:30am -  10:45am : Coffee Break 
10:45am -  1:00pm : Module 3 
1:00pm   -  2:00pm : Lunch 
2:00pm   -  3:30pm : Module  4 
3:30pm   -  3:45pm : Coffee Break 
3:45pm   -  5:30pm : Module 5  
                                             End of the day 
Day 2 

9:00am   -  10:30am : Module 6 
10:30am -  10:45am : Coffee Break 
10:45am -  1:00pm : Module 7 & 8 
1:00pm   -  2:00pm : Lunch 
2:00pm   -  3:30pm : Module 9  
3:30pm   -  3:45pm : Coffee Break 
3:45pm   -  5:30pm : Module 10 
                                             End of the day 
 

PROGRAM SCHEDULE 


